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Anomauin. VUCA-cgim, akuti xapakmepuzyemvcsi WEUOKICMIO 3MIH, HeBU3HAYEHICMIO,
CKIAOHICMIO Ma HeOOHO3HAUHICMIO NOOill, Wo 8i00Y8aAOMbCs, 6NIUBAE HA PO3GUMOK Oi3Hecy,
NOBEOIHKY CNoXCU8auie ma nompebye eHyuKko20 peazy8anHs Ha 1o2o euxkiuku. Lle moaciuso 3a
PAxyHoK 0iddcumanizayii ma 6npoeaoddceHHs IHHOB8ayill y 6Ci chepu dHCUmms CyCnilbCmed.
Ocobnusy ponvb 6 yux ymosax 8i08e0eH0 MpAanCHOPMHO-I02ICMUYHINI cucmemi, 8i0 OisLIbHOCHI
AKoi 3anedcums egpekmugnicmes Oi3Hecy ma 1020 38 A3Ki@ 31 cnojcueayamu. Bona maxooic
nompebOye 0iddcuman-iHHosayitl y pizHux cgepax ceoei disnvnocmi. Tomy memoro cmammi €
BU3HAYEHHSI OCHOBHUX MEHOeHYill O0i0dCuman-iHHo8ayit, SAKi 6NIU6ardmMv HA  PO3GUMOK
mpancnopmuo-irocicmuynoi cucmemu 6 ymosax VUCA-ceimy i sxi nompibHo 8paxosysamu
opeauizayism Mpascnopmy ma J02icmuku y ceoill OisnbHocmi. Bpaxoeyiouu swauny pons
MPAHCNOpMy ma JA02ICMUKU 6 CYYACHUX YMO8AX, 3MIHY NOBEOIHKU CHONCUBAUIE 6 €eNnox)y
Oidoicumanizayii, y cmammi 6U3HAYEHO MAKi MeHOeHYii po3sumKy Oi0NCUMAn-iHHO8AYIl, SK
3pOCmMaHHs poui ananimuku, ochosanoi Ha Bigdata; nepexio 0o 6inbuwi wWUpoKo2o UKOPUCMANHS
XMAPHUX MEXHON02I, WO O0dACMb MONCIUBICMb OP2AHI3AYIAM MPAHCNOPMY MA JIO2ICMUKU
30epicamu Oaui, obMiHIO8aMUCA patiiamu, CHIIKY8amMUcs 3 KOMAHOAMU, CRignpayoeamu 3i
cmeukxonoepamu; QOpMYBAHHA SHYYKOI CUCeMU MEeHeONCMEeHmMY MPAHCNOPMHO-T02ICIMUYHUX
npoyecié I Cy4acHux JAHYl02i8 NOCMAYAHb, OCHOBAHUX HA OIONCUMAN-MEXHONO02IAX, ma
Gopmysanns eghekmugHoi cucmemu NOCMAYAHb «OCMAHHLOI MUNI» 8 eleKMPOHHIN KoMepyii.
Poszenanymo makooic wupoke sukopucmanus OiO#CUMAL-MAPKEMUHZY, 8 MOMY YUCT MAaKi 1020
elemMenmu, AK Gi3yanizayis ma nepcoHanizayisi KOHMeHmy, 3aCmOCY8AHHA HAMUEHOI peKlamu,
uam-60mie, 3anpo8aodHceHHs NPAMUX MPAHCIAYIN, nepexio 00 KOPUCHO20 KOHMEHMY, YNPAGIIHHSL
penymayicio y mepedci [K 8ajdciugy CKIado8y OiSIbHOCMI OpeaHizayill 8 enoxy coyianibHux
mepedic. Taxum uumom, 6usHaueHi 6 cmammi OCHOBHI MeHOeHyii O0i0dcuman-iHHo8ayit, sKi
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BNIUBAIOMb HA PO3BUMOK Op2aHizayii. mpancnopmuo-io2icmuynoi cucmemu ¢ ymosax VUCA-
cs8imy, 0aromv MONCIUBICINb UWBUOKO20 MA 2HYUKO020 pedzy8anHs Ha 3MIHU, ujo 8i00y8aromuvcs 8
ceimi, Oi3Heci ma noeediHyi CNONCUBAYIE.

Knrouoei cnoea: oioscumanizayis, VUCA-ceim, iHHO8ayii, mpancnopm, J02iCMuKa,
Oioarcuman-mapremune, N08eOiHKa CNO#CUBAYIB, OCMAHHS MUIA.

IocTanoBka npodaemu. [IIBUAKICTh 3MiH y pi3HUX cepax KUTTA
Ta JISUTBHOCTI JIFOJWHHW, HEBU3HAYEHICTH CHUTYalliM, IO CKJIaJar0ThCH,
CKJIaJIHICTh B3a€MO3B’SI3KIB y Cy4aCHOMY CBITI 1 HEOJHO3HAYHICTD MO,
mo BigoOyBawoThest (VUCA-CBIT), BIUIMBAaIOTh Ha (PYHKIIIOHYBaHHS
Oi3HeCy, MOro cTpaTeriyHi MepCHeKTUBU Ta MOJENl YIpPaBIiHHS.
JlipkuTamsaiis Ta I1HHOBAIIMHICTH CTAIOTh HEBIA €MHOIO YaCTHHOIO
KUTTE3IATHOCTI 1 KOHKYPEHTOCIIPOMOXKHOCTI OpraHizaliil pizHUX cdep
NiSTBHOCTI, B TOMY YMCIi TpaHCHOPTYy Ta JOTICTHKU. IX pomb SK
3B’S13yBaJbHOI JIJAHKM MK BUPOOHUKaMH, C(DEpOr0 TOPTiBJII Ta MOCTYT 1
CIO’KMBaYaMy HE Ja€ 3MOTY BIJICTABaTH BIJ CYYaCHUX BUKJIMKIB 1
MoTpeOy€e 1HHOBAIIMHOCTI B PI3HUX HAIPSMKAX CBOET M1SILHOCTI.

[Tanmemis, sika TPUCKOpWUIIA [IDKATATI3AINI0 SK TiIIPHEMCTB,
oprasizaifiii, Tak 1 CHOXHBayiB, MpHUBEJa J0 M[IBUJIKOTO PO3BUTKY
€JIEKTPOHHOI KOMEpIlli, MOCTaBWJIa THUTaHHSA €(EKTUBHOI OpraHizalii
JIOCTaBKK TOBapiB. Bo€eHHI J1i BUCBITJIMJIM BaXKJIUBY POJIb JOTICTUYHUX
MPOIIECIB Yy 3a0€3MeUYEHHI apMii Ta HACEJICHHSI B YChbOMY HEOOX1THOMY. Y
IIUX YMOBAX BAXXJIMBHUM € 00’ €THAHHS 3yCHJIb YCIX CTEUKXOJIEPIB MO0
3a7I0BOJICHHSI MOTPeO KIHIIEBUX CIIOKMBa4diB 1 3a0e3MeyeHHs Ha i
OCHOBI TIE€PEMOTH, CTIMKOTO PO3BUTKY Ta KOHKYPEHTOCIPOMOKHOCTI
BCI€1 JAaHKW TTOCTa4aHHS.

JipkuTanizanis Ta 1HHOBALIHHICT MOTPEeOYIOTh HOBHUX ITIJIXO/IIB
0  KOMEPUIMHOI  JISUIbHOCTI, = MEHEKMEHTY, MApPKETUHTY Ta
JOTICTUYHUX TIPOIIECIB B OpraHi3aimisx TPaHCIOPTHO-JIOTICTUIHOT
cuctemu. [IpoGnema MBUAKOI Ta THYYKOi peakiii Ii€i CUCTEeMHU Ha
Bukimkd VUCA-cBiTY 1OoTpeOyroTh pO3yMiHHS  TEHJICHINM, 5Kl
BiI0yBalOTHCS B cpepi 1HHOBAIIIH 1 AiKUTAIIZALT, @ TAKOXK 1X BIUIUB Ha
€JIEKTPOHHY KOMEPIIiI0 Ta MOBEAIHKY CIIO’KMBAYiB.

AHami3 ocraHHiX gocaigkenb 1 myOJaikamiii. IIpoGiemam
PO3BUTKY HIAMPUEMCTB, OpTaHi3aIlii TPAaHCIIOPTHO-JIOTICTUYHOI CHCTEMHU
B ymoBax VUCA-cBiTy, 3MiH Yy cdepi yIpaBliHHS, MapKETUHTY
MPUCBSIYEHI Mpalll sIK BITYM3HSHUX, Tak 1 3apyODKHUX BueHHX. Tak, y
poborax [1-6] BimoOpaxkaerbcst BB VUCA Ha BeaeHHs Oi3Hecy B
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pi3HUX cdepax AISUIBHOCTI, B TOMY YHCJl 1 Ha TPAHCTIOPTHO-JIOTICTUYHY
cucremy [7, 8]. 3MiHM B cCHCTEM1 YyHOpaBJiHHS OpTraHizalliiMU Ta
MEePCOHAIOM PO3TIIAAI0TECS B poboTax [9-12]. BaxxinuBicTh 1HHOBAIIN Y
cdepi JIOTICTUKU Ta €JIEKTPOHHOI KOMEpIIii, a TAaKOXK 3MIHM B MOBEIIHII
CIIOKMBA4iB B yMOBax JUDKUTaMI3aIlli 1 MIBHAKOTO PO3BUTKY
€JIEKTPOHHOI KOMepIIii po3rIsIHyTO B podoTtax [13-21].

Ak 3a3HaveHo B poOoTi [22], y mudpoBy epy opranizaiii MOXyTb
BUKOPUCTOBYBaTH LMU(GPOBI TEXHOJOTIl [JIsi PO3POOJECHHS HOBUX
uPPoBUX MPOAYKTIB Ta MOCIYT, O13HEC-TIpoIieciB a00 O13HEC-MOeeH,
TOMY JIIJKUTAI-IHHOBAIIT CTAHOBIIATh CEPUO3HUN BUKJIMK K JJII TEOPii,
TaK 1 I MPaKTHUKH.

HeBupimeni ckiaanoBi 3araabnoi npo6aemu. Ockiibku VUCA-
CBIT moTpeOye MBUAKOI 1 THYYKOI peakiiii Ha 3MiHH, 110 B1JOyBarOThHCH,
TOMY BXJIMBUM € BUSIBJICHHS TCHJICHIIINA Y cdepl TIKUTAI-1HHOBAIIIH, a
TaKOXX 3MIH y TIOBEHIHIIl CIIOKMBAYiB B yMOBax dipKUTaIi3aIlii s
e(heKTUBHOTO BeJIcHHS O13HECY.

@opmyJOBaHHA Imijeil crarTi. MeToro CTaTTi € BHU3HAYCHHS
OCHOBHMX TEHJICHIIIN J1KUTAJI-IHHOBAIIIH, SIKi BIUIMBAIOTh Ha PO3BUTOK
Oprai3zariii TpaHCIIOPTHO-JIOTICTUYHOI cucTeMu B ymMoBax VUCA.

Bukiaax ocHoBHOro Martepiaay aociigkenHss. CydacHui
PO3BUTOK oOpraHizamii TpaHcrnopTHo-jorictTuuHoi cuctemu (TJIC) He
B1IOYBA€ThCSA Y BIiApPUBI BiJ 3arajlbHUX TEHJCHLIN 1 mpooOieM, sKi
npuTaMaHHi cBiTy. ToMmy cTpareriuHe OauyeHHSI PO3BUTKY TPAHCIOPTY
VYkpaiHu, sike BU3HAY€HO CUCTEMHUM OporpaMHuM JokymeHtoM HTCY
Ha nepiog o 2030 poky [23], mependayae IMEBHI NMPIOPUTETH, CEPE
AKUX: 3a0€3MEUEHHS  PO3BUTKY  TPAHCHOPTHOI  1HPPACTPYKTypu
BIAMOBITHO 10 cTaHmapTiB €C; mpoBeneHHS CYTTEBOI MOJEpHI3aIlii
ICHYIOUMX Ta OYIIBHMIITBO HOBUX OO0’ €KTIB TPaHCIOPTHO-JIOTICTUYHOI
1HppacTpyKTypH AJis 3a0e3neUYeHHs MOTPeOU y HaJaHHI SKICHUX MOCIYT
MepeBE3CHb; 3aJI0BOJICHHS MOTpeOd EKOHOMIKM Yy TEpEeBE3eHH] 3
ypaxyBaHHSIM PECYpPCHUX Ta EKOJOTTYHHX OOMEXEHb;, 3MCHIICHHS
TPAHCIIOPTHOI ~ CKJIAJ0BOi Yy BapTOCTI MPOAYKIIi 3a paxyHOK
3a0€3MevYeHHsT KOMITJIEKCHOT'O 1HHOBAI[IHHOTO PO3BUTKY TPAHCIIOPTY.

KommiekcHuli 1HHOBaliiiHUi po3BUTOK opranizamiii TJIC, sk 1
MIJIMPUEMCTB, oOpradizaiiii 1HmMUX cdep Oi3HECYy, NOYMHAETHCS 3
MOTY>KHOT aHAJITUKH, SKa MOTpeOy€e KOHIICHTpAIlli Ta aHaIi3y BEJIUKHUX
nanux (Bigdata). Ane, 3rigno 3 onutyBaHHsIM Gartner, Inc., noHazn 87
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BIJICOTKIB OpraHizaiii y CBITI KJIaCU(]IKYIOTbCS SK Taki, 0 MaloTh
HU3BKUH piBeHb Oi3Hec-aHamiTuku (BI) Ta anamituynoi 3piinocti. Bonu B
OCHOBHOMY 3aliMalOThCS aHaJli30M Ha OCHOB1 €JIEKTPOHHUX TaOJHIIh 1
BUTATIB ocobuctux nanux [24]. Lle ctocyerbcs 1 opranizamiin TJIC
VYkpaiHu, 1Mo HEraTUBHO BIUIMBAE HAa iX KOHKYPEHTOCIPOMOXKHICTH B
yMOBaX HEBU3HAYEHOCTI Ta MIBUAKHX 3MIH. ToMy HEOOXITHO CTBOPUTHU
THYYKYy CHCTEMY MEHEKMEHTY, sKa Oynae Oa3yBaTHCS Ha CTBOPEHHI
BIpTyaJbHUX AHAIITUYHUX TPyln Ta 3alpPOBAIKEHHI MPOTrpamu
yIpaBIIiHHS JaHUMHU.

Peamizamiss Takoi mporpamMu moTpedye Mepexoay MO0 XMapHHUX
TEXHOJIOT1#, MPO HEOOXIJIHICTh SKUX TOBOPUTHCS y 3aKOHOMPOEKTI
Ne 2655, mo (Ha MOMEHT HamMCaHHS CTATTl) NPUUHATHI BepxoBHOIO
Pamoro B mimomy. Ak Big3Hawae Bimenpem’ep-minicTp — MiHICTp
uudpoBoi Tpanchopmailii M. DeopoB, yXBaJICHHS 3aKOHY BPETYIIIOE
3aCTOCYBAaHHSI XMapHUX TEXHOJIOTiH. 3a Moro cioBamu, CIIUPAIOYKUCh Ha
nani okypHany The Economist, «o0csaru mmudpoBoi iHpopmarlii
3pOCTAaIOTh  YAECATEPO KOXKHI IT'ATh POKIB. MK HPONOHYEMO
3anpoBaautu npuHuun CloudFirst: TniepeHecTH OCHOBHI MPOIECU
BUPOOHUIITBA HA “XMapu’™™» [25].

[IIupoke BOPOBAKEHHS XMApHUX TEXHOJIOTIA JAaCTh MOXJIHMBICTD
oprauizamism TJIC 30epiratu gaHi, oOMiHIOBaTHCA  (pailiamu,
CIUJIKYBAaTUCS 3 KOMaHJaMHU, CHIBOPAIIOBATU 31 CTEHKXOJJepaMu Ta
3aMpoBa/KYBaTH THYYKY CUCTEMY MEHEPKMECHTY. Onnaxk
3aIPOBAKEHHS] XMapHUX TEXHOJOTIH MOTpeOdye TaKOoXX 1HHOBAIN Yy
chepi kibepOe3neku, SKUM MNOTPIOHO NPUAUIATA 3HAYHY yBary 3a
PaxyHOK BUKOPUCTAHHS CY4aCHOTO MPOTPAMHOTO 3a0€3MEYEHHSI.

B ymoBax VUCA crilikicTh BeJeHHS O13HECY HEMOXKIIMBA, SIKIIO
CIIOKMBayl, IocTadyaibHUKU Ta opradizamii TJIC, sKi € CTOpOHOIO
CTBOPEHHS JIAHIIOTa II0CTa4yaHb, HE OaXalTh UIMTHUCS JaHUMH 1
CHIBMpAIIOBATH  SIK  CTEUKXOJJEpH. 3acCTOCYBaHHS  TpaH3aKIii
enekTtpoHHoro o6midny pganumu (EDI) pgomomaraioTh oOpraHizyBaTu
MEepEeMIlIEHHS JTaHUX Oe3MocepeaHbO 3 MpOorpaMM OJHIET opraHizaili B
J01aTOK 1HINIOT OpraHizallli-cTeikxoaepa.

JIns yCyHEHHsI CKJIQJIHOIIIB MIOAO PI3HUX BUMOI B OpraHi3allisix-
naptHepax Crangaptu EDI BCTaHOBIIOIOTH pPO3TAllyBaHHS 1 MOPSIOK
iHpopmarii B ¢opmari JOKYMEHTIB, a TaKOX BOHHM TOBHHHI OYyTH
3a0e3MeueHi SIKICHUMH TIpollecaMu yIpaBiiHHa gaHumu. Lle nqomomarae
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3a0€3MeYNTH BUCOKY IMIBUIKICTh OOMIHY 1H(GOpMAIIi€I0, EKOHOMHUTH Yac 1
BUKJIIOYAE€ TIOMWJIKHA PYYHOI OOpPOOKM JaHUX, a TaKOX ONTUMI3YE
BiICTeKEHHS 1HGoOpMalii 1 3BITHOCTI 3a paxyHOK IHTerparii
CJICKTPOHHUX JIOKYMEHTIB 3 pi3HoMaHITHUMHU [T-cucremamm s
oprasizarii 300py JAaHUX, 3a0€3MeUeHHs iX BUAUMOCTI Ta aHamizy. Kpim
Toro, Bukopuctanas EDI cripusie popmMyBaHHIO TOZUTUBHOTO BPaKCHHS
KJIIEHTIB IIOJI0 OpraHi3aIlli 3a paxyHOK aBTOMAaTH3aIlii Ta 3a0e3MeueHHS
e(PeKTUBHOTO BUKOHAHHS TPaH3aKIllM 1 MBUJAKOI M HaJiHHOI JOCTaBKH
MPOAYKTIB 1 TOCHYT.

Opnak 175 neskux oprasizarii peamsaiiss EDI Moxe BUKIUKATH
ckinagHocti. OnHa 3 MNOPUYUH I1OTO TIOB’si3aHAa 3 HEOOXIJIHICTIO
JOTPUMAHHS MIHJIMBUX HOPM 3aKOHOJABCTBA, CTaHAAPTIB 1 MpPaBHUIL.
TexHosOT1s caMa mo co0l1 TaKOX IOB’sI3aHa 3 IIEBHUMHU CKJIAIHOIIAMH,
OCKUIBKM BOHAa 3aCTOCOBYETHCS JUIsl 3aJIOBOJICHHSI KOMIUIEKCHUX
ro0anbHUX MoTped Oi3HECY.

Y  MalOyTHIX JaHIIOKKaX T[OCTavyaHb MOXJIHUBICT OOMIHY
nokymentamu EDI jske B OCHOBY 1HHOBAIIIH, K1 BKJIFOYAOTh:

— matunku 1HTepHEeT-peuen (IoT), mo OyayTh BCTAaHOBJIIOBATUCS B
YIAKOBIIl 1 3aCTOCOBYBATHUCS JIJI IEPIOAUIHOT BIATIPABKHU MOBIJOMJICHD 3
METOI0 TIJBUINCHHS BHIANMOCTI CTaHy YIAaKOBKH, TMPaKTUYHO, B
peaJbHOMY Yaci;

— TexHoJIOT1I0 Blockchain, 3aBIsKuM AK1M MOTOKHU moBiaoMiIeHb EDI
MOXYTh 3a0€3MEeUUTH €IUHE JKEPENOo JOCTOBIpHOI 1H(OpMAaIii Ipo
BIIMPABJICHHS JJIS IIBUIKOTO BHPIMICHHS TMPOOJeM 1 3amoOiraHHs
CYMepeUuoK 3 MPUBOAY TOBEPHEHHSI KOIITIB;

— IITYYHUU 1HTEJIEKT, IKUW BeJIe MOHITOPUHT MO1i Ta iHdopMallii,
MOB'sI3aHUX 3 BIAMPABICHHSM, a TAKOXXK MOXKE BUSIBIISATH aHOMaJIbHI TTO/I1,
BU3HAYaTH, YW  NOTpPIOHA  TMOBTOpPHA  BiANpaBKa, 3HAXOJUTH
Halie()eKTUBHIIIE JIKEPESIO 3aMiHU, (pOpMyBaTH HOBI BIJNPABICHHS Ta
YIOBHOBa)KYBaTU MOBEPHEHHS.

Po3mmpenHs coiBopaili 31 CTEUKXOJJIEpaMHU 3a PaXyHOK OOMIHY
JTaHUMU TTOTpeOye (OpMyBaHHS B3AEMOBIIHOCUH JIOBIPH, sika B IUGPOBY
€MoXy CTa€ HEBIJ €MHOIO CKJIaJIOBOIO CYYaCHOTO JKHUTTS 1 BHMAarae
y3ro/KEHUX Ta HUIECIPSIMOBAHUX 3YCHIIb BIJl OpTaHi3allli.

JipxkuTanizanis JOTICTUYHUX IIPOIIECiB B €JIEKTPOHHIN Komeplii
HaJla€ TIEBHI MEpPEBaru CIOKMBayaM Ta CHPHSAE 3MIHAM B iX TMOBEIIHIII.
Cepen Takux TiepeBar: Ii10J1000Be OOCIYyroBYBaHHsI; Pi3HOMaHITHI
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Criocobu oruraTu, B TOMY 4YHCHl IUdpoBi; IHUdpoBe CcTpaxyBaHHS
BaHTaXIB; BIJICJIIKOBYBaHHSI MICISl 3HAXOJKEHHS Ta IMEepPECYBaHHS
3aMOBJICHb; OTPUMaHHS  JOJAATKOBHMX TOCIYr 3  KOHCOJIJamii
BIIMPABJICHb, MOXJIMBOCTI ~MDKHApOJAHUX Ta  MYJIbTHMOJAIBbHUX
IIepEBE3CHb; JOCTAaBKa «BiJ ABEpEl 10 ABEpECH».

3pocTaHHs OOCSTIB €JEKTPOHHOI KOMEpIii Ta 3MiHU MOBEHIHKH
CIOXKMBAYiB MOTPeOy€e 3HAUHOI YBaru J10 MepeBe3eHb «OCTAaHHBOT MUJI1»
(LMaaS), sxi € OoJHUM 13 HaWBaXJIMBIIIUX MPOIECIB Y JIOTICTHUII
€JICKTPOHHOI KOMEpIIii, OCKUIbKHM Tepeadayae 3aBEpIICHHS TOCTABKH
KITeHTy. lle Mae BaxIMBUY BIJIMB Ha 3arajbHUM JOCBIJ JTOCTAaBKH Ta
3a/I0BOJICHICTh KI€HTIB. IcHye OaraTo 1HHOBaIlll, CHPSIMOBaHUX Ha
BUPILIEHHS MPOOJIEeMH «OCTaHHbOI MUJIi», B TOMY YMCI TakKi, SIK JIETK1
eNeKTpO(PyproHu, BEIOCUTICIH, AaBTOHOMHI TPAaHCIIOPTHI 3acCO0U, APOHH
Tolo. TpaHCIOPTHO-JIOTICTUYHI OpraHi3aiii JJjs MiJBUIIECHHS CBOET
KOHKYPEHTOCIIPOMOIKHOCT1 TTOBUHHI OyTH 1HHOBAI[IWHUMHU Ta MIBHUAKO 1
THYYKO 3MIHIOBATH CBOi MOXJIMBOCTI IIOAO IOCTABKH «OCTaHHBOI MUJII»,
CTBOPIOBATH JOMOMIXKHY 1HQPACTPYKTYpy, NPOMOHYBATH JIOCTYIIHI I[1HHU,
ONTUMI3YIOUH TPAHCIIOPTHI MApIIPYyTH Ta HAJAAIOUU KJI1€EHTaM OHOBJICHHS
B peaJbHOMY Yaci.

3rigHo 3 omnutyBaHHAM DigitalCommerce 360/Bizratelnsights y
motomy 2021 poky, 68 % cnokuBadiB CTBEPIKYIOTh, IO O(POPMIISITH
3aMOBJICHHSI JIMIIIE 32 YMOBHU IIBUJIKOI JI0CTaBKU [26]. 66 % iHTEepHET-
Mara3uHiB  BBa)KalOTb  «OE3KOIITOBHY  JIOCTaBKy»  OJIHIEI0 3
HallepeKTUBHIIUX MapKeTUHroBux crpateriii [27]. 90 % cnoxuBauiB
OUIKyBaJd OTpPUMATH TIOCHJKH TIPOTSATOM  THXKHS  HaBITh 3
O€3KOIITOBHOI JOCTaBKOI. JlOCBIJl KJIIEHTIB Yy JOCTaBIl «OCTaHHbOI
MUJII» 3apa3 € BUPIMIAILHUM, HDK OyIb-KoiH; 84 % CIOKUBAYiB HaBIThH
3asIBUJIH, 110 BOHU HABPSJ UM 3pOOJIATH APYTy MOKYMKY ITICHIS TIOTaHOTO
JOCBIy JOCTaBKM Ha OCTaHHIA Muwil. ToMmy NOKpallleHHS JOCBiTy
JIOCTABKH € KJIIIOUOBUM [28].

3aBaaHHs KOMITaHIM, AKI [OB’s3aH1 JIAHIIOTOM [OCTadYaHb, —
YOPABIATH TMPOIECOM 3a0BOJICHHS TOTpeOd CrHoKuBaya Ha OCHOBI
BUKOHAHHS HEOOX1THUX (DYHKIIM yciMa ydacHUKaM Mmepexi. JlomaTkoBa
IIHHICTh, SIKa CTBOPIOETHCA Y IMPOIIECI B3aEMOIII MK CTEHKXOJIIepaMH,
CTAa€ YaCTUHOIO CIIOXKMBYOI I[IHHOCTI KIHIIEBOTO CIOXHBaya. Takum
YUHOM, pe3yJbTaT TIPOIECY B3AaEMOJII CTEHKXOJIAEPIB y MeEpexi
MoCTa4yaHb CJiJ PO3TISAIATH y IBOX OCHOBHUX BUJIAX:
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— SK Pe3yJbTaT Y BUIJISIAI CTBOPEHOI CIIOKMBYOT I[IHHOCTI;

~ SK pe3ydabTaT y BUIJISAAI CTBOPEHOI IIIHHOCTI BiJg B3aeMOil
0i13HeC-Cy0’ €KTIB MEPEXKI.

@dopMyBaHHS MApPKETHUHTY CTEHKXOJIIEPIB € BU3HAHHSM PI3HHUX
IHTEpECIB CTEUKXONAEPIB Ta 3HAXOKEHHS KOMIIPOMICHUX PIIIEHb Ha
OCHOBI JIOCSATHEHHSI 3araJIbHOT 1T 1 30a71aHCOBAHOCTI PI3HUX 1HTEPECIB
Ta BUTI/I.

Ha choroguimHiii JIeHb KOHKYPEHIli 3pociia CTOKpPAaTHO, 1
3aBOIOBAaTHM KOHKYPEHTHE MiCIlé Ha PHUHKY CTajlo dy>Ke BaxKo.
MapkeTonoru MOoCTIMHO MPaloTh HaJl HOBUMH 1HCTPYMEHTaAMU ISt
MpoCyBaHHA. Y MepexXl TMpeACTaBiCHI MIJTbHOHM KOMITaHIM, sKi
MPOTNIOHYIOTh CBIM MPOIYKT Ii01000B0. ToMy mMapkeTosioraM OpeH/IIB
HEOOX1JTHO CTEXHUTH 3a BCciMa TpeHIAaMH digital-MapKeTHUHTY 1 PO3YMITH,
K1 IHCTPYMEHTHU MpaIOI0Th, a $Kl BXe Hi. PO3riIsHEMO TpeHau, SKi
OyIyTh aKTyaabHI B HAUOIMKIYOMY MallOyTHBOMY.

Bizyamizaiisi KOHTeHTy HaOyBae Bce OUIBIIOI BaKJIMBOCTI.
[TonynsipHICTh OHJAWH-BIZIEO CTPIMKO 3pOCTa€. Y TENEBI3IMHUN Mpaiim-
TtaiiM YouTube Gikcye BenWue3HWM HAIMB ayauTopli y Bimi 18-25
pokiB. Illomus Bimeo, posmimiene Ha Facebook, oTtpumye Oinbine 8
MUIBbSIpAIB meperisiaiB. PexiiamonaBiii, siki 3aMOBIISIIOTH pPEKJIaMy Ha
TeaeOayeHHl B IpaiM-TaiM 110y, MOXKYTh OTpUMYyBaTH Ha 56 % OinbIe
aynuTopii. BUCOKOSIKICHUN B1JICO-KOHTEHT Oy/€ pO3BUBATUCS III€
OinbIIIe.

BukopucrtanHs HaTUBHOI pekinamu. HaTuBHaA peknama mpuinia Ha
3aMIHy HaB'sS3MuBIA  TpaauniiHiii. KopuctyBaui HabaraTto Jeriie
CIpPUNMAIOTh «O€3IIOBHUI» KOHTEHT. 3a JIOMIOMOT'0I0 HATUBHOI PEKJIAMHU
iHpopmarllis mogaeTbCs MPUPOAHO 1 HEHAB S3MUBO. JlaHI aHAJITHUKIB
Polar i Blintelligence nokasanu, 110 HaTUBHA peKjaMa Ha MOOUIBHUX
MPUCTPOSX MAE B HOTUPH pa3u OLIbIIe KIIKIB, HK Oy/Ib-SKa 1HIIIA.

BaxnuBICTh TEPCOHANI30BAHOTO KOHTEHTY JyXe€ 3HauyuMa B
digital-mapkeTuHry. Becb KOHTEHT, KU BIAIPABIISETHCS MOTEHUIHHUM
Ta ICHYIOUMM KJIIEHTaM, T[IOBUHEH BIIPI3HATUCA MDK C00OIO0.
BupimeHHsM NUTaHHS MOXE CTaTH CTBOPEHHS JMHAMIYHOTO CauTy,
AKuid OyjZie BIAPI3HITH HOBOTO KOPHUCTyBaua BijJ 1HIIOro, 1 Oyje
noka3zyBaTu iM pi3Hy iHpopmartito. Hanpuknaa, HoBui BiABiyBau Oyje
O0aunTH CTaHAAPTHY CTOPIHKY 3 TMEPETIKOM TOoBapiB abo MOCIyr, a
KOpPUCTYBAY, sIKMil BxKe OyB Ha CailTi, — MPE3EHTAI[il0 HOBOTO MPOJYKTY.



12 ExoHoMika TPaHCIIOPTHOIr0 KOMILIEKCY, BuIL. 39, 2022

[Hpomy migxoxy kommaHiss HubSpot nana Ha3By Smart-KOHTEHT —
KOHTEHT, MEPCOHAII30BaHUN MiJ] MOTpeOU KileHTa. BaxkIMBO po3yMmiTH,
0 OJWH TIAXIA JJIg BCIX OUIbIIE HE TMpairoe. TakoX KOMIIaHis
MPOBOJIMIIa ONMUTYBAHHS, 3aBASKH SIKOMY OTpPUMaHi JaHl Mpo Te, IO
nepcoHani3oBanuil  3aknuk g0 1ii Ha 41 % edexTtuBHime, HIXK
CTaHJApTHUHN 3aKJIUK. Y CBOIO Uepry, KoMmauis Smartlnsights nposena
TOCHIHKEHHS 1 BUsABWIA, mo mnoHang 60 % xopucTtyBadiB Oinblie
JOBIPAIOTh KOMIIAHISIM, IO CTBOPIOIOTH IEPCOHANI30BAHUN KOHTEHT
[29].

Bukopucranus npsMux TpaHCHAii. MuHyJI0 30BciM HebOarato
gacy 3 TOr0 MOMEHTY, SIK 3 SIBUBCS TaKHM CIIOCI0O KOMYHIKaIlii B
COIlIaILHUX Mepekax, SK Tmpsami edipu. Aje Bxe 3apa3 MOXKHA
CrocTepiratv, SK THCAYl KOPHUCTYBadiB BHUKOPHCTOBYIOTh iX Ha
MakcumyMm. llepeBara mnpsMuX TpaHCHALIA My Oi3HECY mMoJisiTae B
MOMEHTaJIbHIM KOMYHIKaIlli B pexumi onnaiiH. KopuctyBau moxe
pPOOUTH BiCO-TIPE3CHTAIlII0 MPOIYKTY ab0 IITUTHUCS CBOIM JOCBIZIOM,
MHTTEBO BiANOBiAal04YM Ha 3alUTaHHA IIsgadiB. Yxke B 2022 polll MOTIK
OHJIaMH-TpaHCcHAid ckiaB Oineiie 70% Bchoro Tpadiky B MeEpexi.
[TocTiitHl  AOCHIIKEHHS I[BOTO IHCTPYMEHTY  digital-MapKeTUHTY
MoKa3aJid, 10 HAWOJMKYMM dYacoM BiH HE 30UpaeThCcsi BTpadyaTu
000pOTH.

Yar-60otu. Komnanis Gartner Hagana aasi, mo B 2020 poiii Oiiblie
80 % B3aeMojili KopuCTyBauiB caiiTy Oynu came 3 uar-0oTaMu. Ix
OCHOBHI II€peBary — 1i¢ NPUBEPHEHHS YBaru KOpUCTyBaya 1 MPUCKOPEHHS
3BOPOTHOI peakiiii, 3a0e3neuyoun miBUICHH KOHBepcii caty [30].

AJTanTUBHICT, HA MOOUTBHUX OpUCTposix. Lleill TpeHn akTyaibHUN
AK KUIbKa POKIB TOMY, TaK 1 3apa3. Bemnka dyacThHa KOPHUCTYBadiB
3aX0JIITh B IHTEPHET 3a JOMOMOror cMapT@oHiB. Becb KOHTEHT, sKuit
CTBOPIOETHCS JJISl ayAUTOPii, 0OOB’SI3KOBO MOBUHEH OYTH aJIaliTOBAHUM
niJ ycl BUAW TPUCTPOIB. 3pydHUM 1 IIBUIAKUN JOCTYI 1O MOTPIOHOT
iHpopmarllii JO3BOJIUTH 3aBOIOBAaTH JOBIPY KIIEHTIB Ta HaJAIITyBaTH
JIOBTOCTPOKOB1 BIJITHOCHHH.

Kopucauii koHTeHT. TeX OAWH 3 TUX TPEHIIB, SKUH TPUMAETHCS
BKe JOoBrui yac. CTBOpEHHSI KOPUCHOTO 1 I[IKaBOI0 KOHTEHTY IPUBEPHE
OUIBITY yBary ayJaurtopii i copMye JIOSUIBHICTD 10 OpeH/Ty.

3a oCTaHHI pPOKM MOKHA CIHOCTEpiraTu 3a TuM, 1o digital-
MapKETUHI — II€ HOBa Te4Yis B CBITOBOMY MAapKETHHTY, sika aKTUBHO 1
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IIBUJIKO BIJICYBa€ TPAAUIIMHUNA MapKETUHI Ha Jpyrud miaH. Ywmm
OiNbIlle KaHAIIB BUKOPUCTOBYETHCS JJIS 3aly4€HHS KJI€HTIB, TUM
cunpHime Oyne edexkt. HeoOximHO cTBoproBaTH O13HEC-CTOPIHKH B
COIlIaIbLHUX MepekaxX, 3HIMaTH BiJ€0, MPUBEPTATU yBary <«JiJepiB
IYMKW», CIIBIOPALlOBaTH 3 MOMNYJSIPpHUMU OJjiorepaMu, 00’ €JHYBaTH
KOHTEKCTHY pekiamy 3 SEQO, cTBoproBaTH SKICHMM KOHTEHT JIs
ayauTopii. Bce 11e jomomoske 3aiyduTu O1bITy KUIBKICTh CIIOKHBAYIB,
3HAYHO 30UIBIIUTA NMPUOYTOK KOMIMAaHIi 1 MpoCyBaTH OpeHja Ha OUIbII
BHCOKOMY PiBHI.

VYmpaBninHsg ~ penytauiero B Mepexi  (Online  Reputation
Management). PenyTallisi 3Ha4HOIO MIpPOIO BIUIMBae Ha Oi3Hec. Bona
MOY€ CIPHUATH WOTO PO3BUTKY a00 3HMIIMUTH MOTO. SIKIIIO KOMIIaHIs Mae
MEBHY AayAWTOpII0, TapsSsyuil TOMUT, BHUKOPUCTOBYE TOIIYKOBY
ONTHUMI3allllO0, IJIaTHI KaHaJIM, TO KJII€EHTH KOMIIaHii MalOTh CBOIO JYMKY
10 BITHOIICHHIO /10 HET Ta AUISATHCS CBOIMHU BPAKCHHSIMH B MEPEXKI.

BiacyTHicTh ympaBiiHHS pemyTalli€ro KoMmmaHii B [HTepHeTi Moxe
KOINTYBaTH KINMEHTChbKOI 0a3u. Ockuibkun 81 % TMOKyIIiB nepes
MOKYIKOIO MPOBOJIATh OHJIANWH-IOCIII)KEHHS, TO, SIK BUTJISAIa€ KOMITaHis
B [HTEepHETI, € BUpIMIAIBLHUM (PAaKTOPOM B iX OCTAaTOYHOMY pilieHHi. |
OHJIAMH-penyTalis JIHCHO € TepeBIpKOI sSKOCTi Oi3Hecy: 88 %
CIIO’KMBAYiB YUTAIOTh BIATYKH, III00 BUSHAYUTH, UM JOCTATHBO HATIHHUM
0i3Hec; 85 % CHoXKMBayiB CTaBJISATHCA JO OHJAWH-BIATYKIB SK JI0
0COOMCTUX PEKOMEHAAIIN 1 IOBIPSIOTH iM HE MEHIIIE, HiXK TOpaJii Apyra.

B emoxy comianbHMX MeEpeX, KOJIM HOBHHHM MOIIUPIOIOTHCS
IIBUJIKO, HETAaTUBHUI BIATYK MOXE CIPABUTU BpPaKEHHS OOMOM, IO
posipBainacs. BukopucToByoun npaBuiibHY BiANOBI/Ib HA TaKUW BIATYK,
KOMITaH1s MOXKETE TEPETBOPUTH HE3aI0BOJIECHOTO MOKYIIS B JIOSIBHOTO
cHo’kuBava. 3TiHO 3 JociaipKeHHIM LeeResource [31], 70 % xnieHTIB,
K1 TIOCKApKWJINCS Ta OTPUMAaIM 3aJ0BUIbHY BIAMOBIJIb Bij Oi3HECY,
MMOBEPHYTHCS 1 3HOBY OyAyTh CIIBIIPAIIOBATH 3 KOMIaHi€w. Kpim Toro,
HarvardBusinessReview omnyOyikyBaB JOCIIIKEHHS, SIKe ITOKa3aio, II0
KJIIEHTH, YUi CKapru OyJIM pO3TISIHYTI MEHII HIXK 32 5 XBUJIMH, CXWJIbHI
BUTpAyYaTH OUIbIIIE Ha MalOyTHI MOKYINKH B 111 kommaHii [32]. Takum
YUHOM, Ha BIATYKM B MeEpexXi HEOOXIJTHO IpaBUILHO pearyBaTH.
[ToTpiOHO TakOXX OMPHUIIOJIHIOBATH TMO3UTUBHI BIATYKH, SIKI OTpUMAaIU
CIIBpPOOITHUKM KOMIIaHIi B 0COOMCTHX Oecijax 3 KJII€HTaMH, OCKIJIbKHU
BOHM ITOBMHHI OYTH JOBEJICH1 JI0 BijoMa MOTEHIIMHUX CII0KHUBAYiB.
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JlianbHICT, TOB’si3aHAa 3 (OpPMYyBaHHSAM Ta MATPUMAHHIM
pemnyTaliii B Mmepexi, SearchEngineReputationManagement (SERM) — 1ie
YIPaBIIiHHA pENyTaliclo B MOLIYKOBUX CHCTEMAax. li MOYHA Ha3BaTH
HOBOIO, TIPOTE YK€ MOMYJISIpHOIO MisuTbHICTIO. SERM BKITIOUa€ KOMIIIEKC
3aXOJlIB JJIsl CTBOPEHHS MO3UTUBHOIO 00pa3y KOMIIaHil JIJii HUHIIMIHIX 1
NOTEHIIMHUX TapTHEPiB, KOPUCTYyBauiB, Kii€HTIB. Croau HajexkaTh SIK
poboTa HaJ 00pa3oM BChOTo O13HECY, Tak 1 00pOTHOA 3 HETATHBOM 1 HOTO
HaCJIiAKaMU, sIKi TPUHECIN 30MTOK pemyTallii.

SERM € wyactunoro ORM (OnlineReputationManagement) —
yIpaBIiHHS PEMyTaIll€l0 B IHTEPHETI, SIKa BKIIOYA€E pOOOTY 3 BIATyKaMH,
MIJITPUMKOIO 3alIUTIB CIOKUBAY1B, BUSIBIICHHSIM MNPUYUH 33JJ0BOJICHHS Ta
HE3aJI0BOJICHHS CTI0KMUBAYIB, MIITPUMKOIO 1X JIOSJIBHOCTI.

[Tportec ORM BkIIO9a€ Taki €TaIu.

1. TlpoBeaenus ayauty penyTaiii kommadii B  I[HTepHerTi:
3'sICyBaHHS TOTO, SIK CIOKHMBadl 0avyaTh KOMIIAHIIO B MEPEXI 1 3 SKUMHU
npoOjieMaMl KOMIIaHIS CTUKAEThCA, OCKApKyIOUM II0 TOYKY 30pY;
MOHITOPUHI OpeHay, HaNmpUKJIaJ 3a JOIMOMOrOI IMOIIyKYy OpeHIy B
Mepexi.

2. Po3pobnenHs cTpaterii ympaBiiHHS pemyTaiiero B [HTepHerTi:
npiopure3amiss ORM 3a eramamu, CTyleHeM BIUIMBY, 3aBIaHHSIMU,;
BCTAHOBJICHHS IIJICW yMpaBJIiHHS pernyTaiicio B I[HTepHETI; BUSHAUCHHS
KOpDJIOHIB 1 OOMEXEHb; CTBOPEHHS MAaTpHIll BHUPIIICHHS 3aBllaHb Yy
CTpaTeriyHOMYy  IUJIaHI;  PO3POOJICHHS  CTpaTerii  aHTUKPU30BOIO
yIIpaBIIiHHS.

3. EdextuBHE BIACTEXKYBaHHS 3rajlku OpeHIY: MPOAKTUBHUI
MOHITOPUHT OHJIAWH-PO3MOB, SIKUW JJa€ MOXJIMBICTh B pE€aIbHOMY 4aci
O0a4UTH MPUCYTHICTH B MEPEXI 1 JO3BOJISIE CBOEYACHO pPEaryBaTH.

4. HanaroJkeHHsT JOMIHYBaHHS y BHUJaul IO MOIIYKYy OpeHy:
BukopuctanHs SEQ; ontumizaiis oQIiHHUX KaHaIIB y COLiaIbHHUX
Mepekax, OCKUTBKH Il CAlTH, 3a3BUYail, BXOAATh y Tom-10 3a momrykamu.

5. 3a0XO4Y€HHSI MO3UTUBHUX BIATYKIB B IHTEpHETI BiJ KJII€HTIB.
DimensionalResearch [33] BHUABUB, IO IIO3UTUBHI OHJIAWH-OIJISIIN
BITUBaIOTh Ha 90 % MOKYMINB, SKI MPUMUMAIOTh PIIEHHS PO MOKYMKY. |
86 % xopucTyBadiB JIBIUl MOJYMAIOTh MEpe]l BUOOPOM OpEeHY, SIKIIO Y
HbOrO OyJlyThb HETATUBHI BIJATYKH. 3a0XOYYBaTH KIIEHTIB MOXHa 3a
JIOTIOMOTOI0 TIEBHOI MOTHUBAIIli, sIka MOXe OyTH y BUTJISAI1 OaiB, 3HUKOK
TOMIO.
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6. YmpaBiniHHS  HEraTUBHUMHU  BiArykamMu B |HTepHeTi.
ReviewTrackers [34] oOctexeHHs aHOHCYe, 10 94 % croXUBayiB
BU3HAIOTh, 10 HETaTUBHUMI OHJIAWH-OTJISAJ MOXKE BUKIIOYUTH BHUOIP
KOHKpeTHOro 0i3Hecy. ToMy HEOOXiHO TOTyBaTH MPOayMaHi BiAMOBII,
MIPOJIOBXKYBAaTH PO3MOBY B aBTOHOMHOMY PEXHMI, MEPEKOHATHUCS, IO
BU3HA4YCHI IPOOJIeMH BUPIIICHI; TPOAEMOHCTPYBATH BBIWIMBICTD.

7. BukopucTaHHS MapKETUHTY BIUIMBY: BUOIp BITOMHUX JIFOACH JJIs
peKIaMyBaHHS OpeHy, CKJIaJlaHHs MTO3UTUBHOTO 00pa3y B MEPEKI.

BucnoBku. TakuM YHHOM, OCHOBHI TEHAECHINI IIOKATAII-
IHHOBAIlIA, SKI BIUIMBAIOTh HAa PO3BUTOK OpTaHizaIllii TPaHCIIOPTHO-
gorictuuyHoi cuctemu B ymoBax VUCA, moB’si3aHi 3 nudpoBizalli€ro
CIIO’KMBAYiB Ta KOMIIaHIM, a TaKOXX 3MIHOIO TMOBEIIHKH CIIOKUBAYIB Yy
[IUX YMOBax.

Cepen OCHOBHHMX TEHACHIIIA MOXHA BU3HAYWUTU: 3POCTAaHHS POJIi
aHAJITUKWA, OCHOBaHOI Ha Bigdata;, dbopMyBaHHS THYYKOI CHCTEMH
MEHE)KMEHTY, sika 0a3yeThCS Ha CTBOPEHHI BIPTYaJbHUX aHATITUIHUX
rpyn Ta 3alpOBa/KCHHI MpPOrpaMu YNPABIIHHS JaHUMU; TEpexXiy 10
OUTHIII IITMPOKOTO0 BUKOPUCTAHHS XMapHUX TEXHOJOTIH, IO JacTh
MOXJIUBICT, opraHizamism TJIC 30epiratu 1aHi, OOMIHIOBAaTHUCS
dailmamMmu,  CHiIKyBaTUCS 3  KOMaHJaMM,  CIIIBOpaloBaTd  3i
CTEUKXOJIIEpaMH, 3aCTOCOBYBAaTH TpaH3aKIlli eJeKTPOHHOTO OOMIHY
naHuMu; (HOPMYBaHHS CY4YaCHHUX JIAHIIOTIB MOCTa4aHb, OCHOBAaHMX Ha
TJDKUATAN-TEXHOJIOTisIX, Ta  (OpMyBaHHS  €(QEKTUBHOI  CHUCTEMU
MOCTa4aHb «OCTAHHLOT MUJII» B CJICKTPOHHIN KOMEpIIii.

BaxxnuBoro 3HaueHHs HaOyBalOTh TaKOX TPEHIMU JIIJKUTAI-
MAapKETUHTY, OCHOBaHI Ha 3MiHI MOBEJIHKH CIOXXHBAYiB y HUDPOBOMY
cycninbeTBi. Cepes HUX MHUPOKE 3aCTOCYBaHHS Bi3yalli3allii KOHTEHTY Ta
Horo mepcoHamizallisi, BUKOPHCTAHHS HATUBHOI pEKJIaMHu, TMPSIMUX
TpPaHCIAIiN, 4aT-O00TIB, KOPUCHOTO KOHTEHTY, a TaKOX YyHpaBIIHHS
pernyTaiielro B Mepexl. BpaxyBaHHA HHMX TPEHAIB 3HAYHOIO MIpOO
CIpUATHUME KOHKYPEHTOCHPOMOXKHOCTI  OpraHizaiiid TpaHCIOPTHO-
jorictuaHoi cucteMu B yMoBax VUCA.
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Abstract. The VUCA world, stands for volatility, uncertainty, complexity and ambiguity of
ongoing events, affects the development of business, consumer behaviour and requires a flexible
response to its challenges. This is possible through the digitalisation and implementation of
innovations in all spheres of the society. The transport and logistics system has a special role in
these conditions, the activity of which determines the efficiency of many types of business and its
relations with consumers. This system also needs digital innovations in various spheres of its
operations. Therefore, the aim of this article is to identify the main trends in digital innovations
affecting the development of transport and logistics system in the VUCA world conditions, which
should be considered by transport and logistics organisations in their work.
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Taking into account the significant role of transport and logistics in today's environment,
and some changes in consumer behaviour in the era of digitalisation, the following trends in the
development of digital innovation are highlighted: the growing role of analytics based on
Bigdata; the transition to a greater use of cloud technology, which allow the organisations to
store data, share files, communicate with teams and cooperate with stakeholders, the formation
of a flexible management system of transport and logistics processes; the formation of modern
supply chains based on digital technologies; and the formation of an effective “last mile”
delivery system in e-commerce. Also the wide use of digital marketing was studied, including
such elements as: content visualisation and personalisation, use of native advertising, chat-bots,
application of live broadcasting, transition to useful content, online reputation management as
an important component of organisations in the era of social networks.

Thus, the main trends of digital innovations that affect the development of organisations
of the transport and logistics system in VUCA world conditions, highlighted in the article, enable
a rapid and flexible response to the changes in the world, business, and consumer behaviour.

Key words: digitalization, VUCA world, innovation, transport, logistics, digital
marketing, consumer behaviour, last mile.



